
Mr. Dave Davis 
President and General Manager 
WABC-TV 

71b~0h Square 
New Yo& New York 10023 

MMEDIATELY RETURN LIKElTISTO ITS ORIGINAL EWR F ORMAT IN ?rmE FOR 
BLACK EISTORY MONTEf 

As a regular viewer sod stmng supporter of “Like It Is”, I 8m outraged at the decision of WAJjC-TV to cut 
the fonnat of this highly esteemed public servicehem program to a half hour show in order to iosert 
“Inside Stuff’, a quasi sports, entertainment and sometimes situation comedy offering io the space 
Originally allotted for WABC-TVs lone Black public flain program. I find the decision an insult to our 
community, vffensiw to our intelligence, and h u m i l i  to the pmgnun’s producer. 

Zike It Is”, with its multiple award winning producer and host Gil Noble, has served its viewers for over 
the last 34 years with timely and critical analysis of the political, econOmic and cultural issucs that shape 
our lives and brings pride and self-esteem to our community. I 6nd the decisioo to reduce the program is 
an attempt to diminish its capacity and continuity to provide thornugh infcmnation within an hour, without 
having to resort to a new week-to-week Serial context. The historic Kemer Commission called upon the 
media to provide greater representation of people of color in general and the Black con~~~unity in 
particular by airing various issues and viewpoints that make up t h i s  corntry’s ethnic divmity, “Like It Is” 
has offered a unique and most needed opportunity for people to examine current affairs through an 
aurheutic African-American perspeclive. To date it is the longest runnins Afiiwn-ARlerican prduced 
tekvision program in the U.S. (which previously &ad given both WAR-TV and the A X  NW& 
considerable praise in the Black community) that has produced the largest body of programs aud 
documentaries in this counhy on the African experience in the US., Caribbean and even Africa itself. 

Today, many of the gains that people of Afiican ancestry have made in media during the past three 
decades are being s$tematidy reversed. Racial divmity in media ovlmership and r e p r e d o n  in dw 
newsrooms is in decline. The fact that *Like It Is” is one of the only regularly scheduled B W  progams 
produced at WABC-TV out of 168 hours of airtime a week. coupled with your station’s decision to first 
try to eliminate the program and then in lieu of that slash the time format, reflects a dangerous, fnghteniq 
and distu&iig trend. 

Again, I call upon you to return “Like It Is” to its original hour format. We are vwy much aware that 
Disn9, an entertainment conglomerate, owns ABC and its new and public affim department. MMe I 
will always support “Like It Is” and Gil Noble, I feel that if these reasonable requests arc not granted, I 
will be forced to find other ways to express my displeasure via my network viewins habits and my 
purchasing power. I will encourage others to do the same. There me many ways in which my Community 
can register its displeasure pertaining to what we. feel is your insensitivity to the audience that “Like It Is” 
serves. And as Black History Month is fast appoachi~ig, and as “ M e  It Is” always does special 
programming to honor this month if is even more urgm tfiat you return the show to its original hour 
immediately. If this show is not returned to its one hour format in time for Black History month, I will 
without hesitation use the options mentioned above. 



Mr. Dave Davis 
President and General Manager 
WAX-TV 
7 LineO\nn Square 

New Yo& New Yo& 10023 

IMMEDIATELY RETURN LIKE ITIS TO ITS ORIGINAL HOUR FORMA TINTIME FOR 
BLACK EISTORY MONTH 

As a regular viewer and strong suppwter of “Like It Is”, I ~IU 

the fonnat of this highly esteemed public s e i v i d m  pr- to a half hour show in order to iosert 
“Inside Stuff, a quasi sports, entertainment and sometimes situation comedy offering. in the space 
miginally allotted for U’ABC-TVs lone Black public affairs prognun I find &e decision ai insuit to our 
mmmunity, offensiw to our intelligence, and humiliating to the program’s ploducer. 

“Like It Is”, with its multiple. award winning producer and hmt Gil Noble, has served its viewcrs for ova 
the last 34 years with timely and aitical analysis of the political, d c  and cultural issues that shape 
our lives and brings pride and self-esteem to our community. I find the decision to reduce the program is 
an attempt to diminish its capacity and continuity to provide thorough infonnation within an hour. without 
having to resort to a new week-to-week serial context. The historic Kemez- Comnussion called upon the 
media to provide greater representation of people of color in general and the Black counnunity in 
particular by airing various issues and viewpoints that make up this corntry’s ethnic diverrity, “Like It Is” 
has offered a unique and most needed opportunity for people to examine current affairs through aa 
authentic Afiim-American perspeclive. TO date it is the longest nmning African-American p d w e d  
televisioti pmgmm i.n the US. (which previously had given both WABC-TV and tk AB(: Nmd. 
considerable praise kc the Black community) that has produced &e largest body of pmgrdms and 
documentaries in this corny on the African experience in the US., Can~bean and even Afiica itself. 

Today, many of the gains that people of &can ancestry have made in media during &e past three 
decades are being systematidy reversed. Racial diversity in media ownership and represenmion in the 
newsrooms is in decline. The fact that *Like It Is” is one of the only regularly scheduled Black programs 
produced at WABC-TV out of 168 hours of airtime a week, coupled with your staron’s decision to first 
try to eliminate the program and then in lieu of that slash the time format, refleds a dangerous, fright- 
and d w i  trend. 

Again, I call upon you to return “Like It Is” to its original hour format. We are very much aware that 
Dmey, an entertainment conglomerate, owns ABC and its news and public affairs depment .  While I 
will always supp0rt“Like It Is” and Gil Noble, I feel that if these reasonable requests are not granted, I 
will be forced TO find other ways to express my displeasure via my network viewing habits and my 
purchasing power. I will encourage others to do the same. There are many ways in which my community 
can register its displeasure pertaining to what we feel is your insensitivity to the audience that “Like It Is” 
serves. And as Black Histoq Moo131 is fast approacbbig, and as “Like It Js” always does special 
programming to honor this month. it is even more urgent tfist you return the show, to its o n p a l  hour 
imnlediately. 
without hesitation use the oDtions mentioned above. 

at the decision of WABC-TV to cut 

If this show is not returned to its one hour format in time for Black History moo& I will 

Print and Si 



Mr. Dave Davis 
President and General Manager 
WABC-TV 
7 Liwtnn Square 

New Yod, New l’od 10023 

IMME DUTELY RETURN LIKE IT IS TO ITS ORIGmAL €€OUR FORMAT m TIME FO R 
BLACK EISMRY MONTB 

As a regular viewer aod stroag suppprter of ”Like It Is”, I am @raged ai the decision of WABC-N to cut 
the format of &is highly est- puMic servicehtews program to a half hour show in order to insert 
‘‘Inside StufF‘, a quasi sports, entertainment and sometimes si& comedy offering. in the space 
onghdly allotted for WABC-TV’s lone Black public &airs program. I find the decision an insult to our 
community, offensive to our intelligence, and humiliafing to the program’s produwr. 

“Like It Is”, w i t h  its multiple award winning producer and host Gil Noble, has served its viewers for over 
the last 34 years with timely and critical analysis of the political, mnomic and cultural issues that shape 
our lives and brings pride and self-esteem to our community. I find the decision to reduce the pmpm is 
an attempt to diminish its capacity and continuity to provide thomngh information witbin an hour. without 
having to resort to a new week-to-week send conrext. The historic Kerner Comussion called upon the 
media to provide greater representation of people of color in general and the Black community in 
particular by airing various issues and viewpoints that make up this country’s ethnic diversity, “Like It Is” 
has offered a unique and most needed opportunit). for people to examine CUlTetlt affairs through an 
authentic African-American perspective. TO date it is the longest Nnning African-American produced 
television program ih the U.S. (which previously had given both WABC-TV and the ABC Netwak 
considerable praise in rhe Black community) that has produced the largest body of programs and 
documentaries in this countiy on the African experience in ttre US., Can%bean and even Aiiica itself. 

Today, many of the gains that people of A6rjcan ancestry have made in media during tbe past thee 
decades are being s$tdCally reversed. Racial diversity in media ownership and represenmion in the 
newsrooms is in decline. The fact that *Like It Is” is one of the only regularly scheduled Black programs 
produced at WABC-TV out of 168 hours of airtime a week, coupled with your station’s decision to first 
try to eliminare the program and then in lieu of that slash the time format> reflects a dangerous, frightening 
and disturbing trend. 

Again, 1 d upon you to return “Like It Is” to its original hour fonnat. We are my much aware that 
Dm9. an entertainment conglomerate; owns ABC and its news and public affairs depaxtment. While I 
will always support “Like It Is” and Gil Noble, I feel that if these reasonable requests are not granted, I 
will be forced to find other ways to express my displeasure via my networli viewing habits and my 
purchasing power. I will encourage others to do the same. There are many ways in which my community 
can register its displeasure pertaining to what we feel is your insensitivity to the audience that “Like It IS’’ 
serves. And as Black History Month is fast approa&ig aad as ”Like It Is” always does special 
programming to honor rhis mon&. ii is even more urgent that you return the show to itr original hour 
immediately. If this show is not returned to its one hour format in time for Black History month, 1 will 
withont l&itarion use the options mentioned above. 



Mr. Dave Davis 
President and Genemi Managex 
WABGTV 
7 Lincoh Square 

New Yo& New Sod 10023 

LKEEITISTO moRi GINAL KOUR FORMA TINTIMEFOR IMMEDIATELY RETURN 
BLACK HISTORY MONTH 

As a regular viewer and strong snppolter of “Like It Is”, I am ~utraged at the decision of U’AF3C-W to cut 
the fonnat of this highly esteemed. public servicehews program to a half hour show in order to insert 
“Inside Stuff, a quasi sports, entertainment and sometimes situation comedyoff&ng in the space 
originally allotted far WA3C-TV’s lone Black public affairs pmgmm. I 6nd the decision an insult to OUT 

community, offensive to our intelligence, and humiliating to the m ’ s  pwducer. 

“Like It Is”, with its multiple award winning producer and hou Gil Noble, has served its viewar for o m  
the last 31 years with timely and critical analysis of the political, economic and cultural issues that shape 
our lives and brings pride and self-esteem to our community. I find the decision to reduce the program is 
an attempt to diminish its capacity and continuity to provide thorough information within an hour, without 
having to resort to a new week-to-week serial context The historic Kemx cormuission Eelled upon the 
media to provide greater representation of people of color in general and &e Black camunity in 
particular by airing various issues and viewpints that make up th is  country’s M c  diversity, “Like It Is” 
has offered a unique and most needed o j p ~ M t y  for people to examine current affairs through an 
authentic AfXcan-Americm penpectiw. TO date it is the longest Nnning Afiic.iu~-herican pmduced 
television program i.n the U.S. (which previously had given both WAX-TV and the ABC Network 
considerable praise in the Black community) that has produced the largest body of prograins and 
docwnentaries in this country on the Afiican experience in the US., Caribbean and even Africa itseE. 

Today, many of the gains that people of A i i i n  ancesw have made in media dunng the past three 
decades me being systematically reversed. Raciil divmity in media ownership and r e p i d o n  in the 
newsrooms is in decline. The fact that ”Like It Is” is one of the only regularly scheduled Bladc pmgrams 
produced at WABC-TV out of 168 hours of airtime a week, coupled with your station’s decision to fist 
try to eliminate the program and then in lieu of that slash the time format, reflects a dangerous, frightening 
and disturbing trend. 

Again, I call upon you to return “Like It Is’’ to its original hour format. We are wy much aware that 
Disley, an entertainment conglomerate, owns ABC and its news and public affairs department. While I 
will always support “Like It Is” and Gil Noble. I feel that if these reasonable requests are not granted, 1 
will be forced to find other ways to express my displeasure via my network viewing hahits and my 
purchasing power. I will encourage others to do the same. There are many ways in which my community 
can register its displeasure pertaining to what we feel is your insensitivity to the audience that “Like It Is” 
serves. And as Black History Month is fast approaching, and as W e  It Is” always does special 
progaming to honor this month. it is even more urgent that you r e m  the show to its origml hour 
immediately. Ifthis show is not returned to its one hour format in time for Black History month, I will 
without hesitation use the options mentioned above. 



Mr. Dave Davis 
President and General Managef 
wmc-rv 
7 Lincoh Square 

New Yo& New York 10023 

IMMEDIATELY RETURN LIKE IT IS TO ITS OWGINAL KOUR FORMAT IN TIME FOR 
BLACK EZSTORY MONT€l 

AS a regular Viewer and strong suppolter of “Like It Is”, I am mtraged at the deci5iw of WABC-TV to cut 
the format of this highly esteemed public seivicehwm progain to a half hour show in order to insert 
‘‘inside Stuff, a quasi sports, entertainment and sometimes situation comedy offering, in the space 
ongkdly aUotted for WABC-Ws lorn Black public affairs program. I find the decision an insult io OUT 

community, offensiw to our intdigence, and humiliating to the program’s pxodwer. 

“Like It Is”, with i ts multiple a& winning producer and host Gil Noble, has served its viewers for over 
the last 34 years with timely and critical analysis of the political, economic and cultural issues that shape 
our lives and brings pride and self-esteem to our commmiiy. I find the decision to reduce the program is 
an attempt to diminish its capacity and continuity to proi6de thorough infamation within an hour> without 
having to resort to a new wek-to-week serial context The historic Kemer Commission called upon the 
media to provide greater represenkuion of people of color in general and the Black community in 
particular by airing various issues and viewpoints that make up this country’s &c diversity, “Like It 1s- 
has offered a unique and most needed opporhinit). for people to examine cnrrenf affairs duough an 
authentic African-American perspedve. To date it is the longest nmniOg W - A m e r i w  produced 
television program i.n the U.S. (which previously had given both WAX-TV and &e 4Bc NWO& 
considerable praise in the Black community) that has produced the largest body of programs and 
documentwies in this countly on the African esperience in the U.S., Caribbean and even Africa itself. 

Today, many of the $ajns that people of &can ancestry have made in media dming the past three 
decades are being systematically reversed. Racial dims% in media ownership and representation in rhe 
newsrooms is in decline. The fact that ”Like It Is” is one of the only regularly scheduled B W  programs 
produced at WABC-TV out of 168 hours of airlime a week, coupled With your station’s decision to first 
try to eliminate the p~ogam and then in lieu of that slash the time fomat, reflects a dangerous, frightening 
and d & i  trend. 

Again, I call upon you to r e m  “Like It Is” to its original hour famat. We are very much aware that 
Dmq: an entertainment conglomerate, owns ABC and its news and public affairs department. While I 
w i l l  always support “Like It Is” and Gil Noble, 1 feel  at if these reasonable requests are not granted, I 
will be forced to find other ways to express my displeasure via my network viewing habits and my 
purchasing paver. I will encourage others to do the same. There are many ways in which my community 
can register its displeasure pertaining to what we feel is your insensitivity to the audience rhat “Like It Is” 
serves. And as Black Histoq Month is fast approaching and as ”wre Jt Js” always does special 
pr0g;MOling to honor this month. it is even more u r g d  that you return the show to its original hour 
immediately. If this show is not returned to its one hour format in time for Black History monh, I will 
without hesitarion use %options mentioned above. 



Mr. Dave Davis 
President and Geue.ta1 Managex 

7 Linc~lnn Square 

New Yokc. New Sork 10023 

WAX-TV 

WMEDUTELY RETURN LIKE IT IS TO ITS ORIGINAL EMlR FORMAT iN TlME FOR 
BLACK IfiSTORY MONTE 

AS B regular viewer and strong suppo~ter of “Like It Is”, I am outraged at h decision of U’ABC-TV to cut 
the format of this highly esteemed public senicdrnws program to a half hour show in order to insen 
‘‘Inside Stuff-‘, a quasi sports, entertainment and sometimes situation d y  offering, in the space 
O f l ~ d l y  allotted far WABC-TV’s lone Black public affain program. I find the decision an insult to our 
eommunity~ offensive to our intelligence, and humiliaring to the program’s producer. 

“Jike It Is“, with its multiple award winning producer and host Gil Noble, has served its viewers for over 
the last 34 years with timely and critical analysis of the politic4 economic and cultural issues that shape 
our lives and brings pride and self-esteem to our c m u n i t y .  I find the decision to reduce the pro- is 
an attempt fo diminish its capacity and continuity to provide thorongh infonnatim within an hoar. without 
having to resort to a new w,wk-to-week serial context. The historic Kerner Comnussion called upon the 
media to provide greater representation of people of color in general and the Black community in 
particular by airing various issues and viewpoints that make up this country’s ethic dimity, “Like It 1s- 
has offered a unique and most needed opportunity for people to examirse current affairs thrMlgh an 
authentic African-American perspective. To date it i s  the longest NMing AfricakAmerican produced 
televisioo program in the U.S. (which previously had given bo& WABC-TV and the ABC N&Q& 
considerable praise in the Black community) that has produced the largest body of programs and 
documentaries in this counny on the Afiican experience in ~e U.S., Canibean and even Africa itself. 

Today, many of the gains that people of African ancestry have made in media dunng the past three 
decades are being systematically reversed. Racial diversity in media ownership and represenmion in the 
newsrooms is in decline. The fact that “Like It Is” is one of the only regularly scheduled Blacb: progams 
produced at WAEiC-TV out of 168 hours of airtime a week, coupled with your station’s decision to first 
try to eliminate the program and then in lieu of that slash the time format> reflects a dangerous, fightenis 
and disturbing trend. 

Again, I call upon you to return “Like It Is” to its original hour format. We are wry much aware &a$ 
Disney. an entextainment conglomerate, owns AEE and its news and public affairs deparhnent. While I 
will always support “Like It Is” and Gil Noble, I f d  that if these reasonable requests are not granted 1 
will be forced to find other ways to express my displeasure via my network tiewing habits and my 
purchasing power. 1 will encourage others to do the same. There are many ways in which my community 
can register its displeasure pertaining to what we feel is your insensitivity to the audie.nce that “Like It Is” 
serves. And as Black History Month is fast approaching and as “Like It Is” always does special 
progmmming to honor this month, it is even more lngent that you return the show to its o n g a l  hour 
immediately. If this show is not retnmed to its one hour format in h e  for Black History month, I d l  
without hesitation use options mentioned above. 4& J9L.civ&.q 
Print and Sign A b - 4  



Ross McMullin 
PRESIDENT & CEO 
adidas America 
PO Box 4015 
Beaverton, OR 97076 

re: the Preemption of % hour of “Like It Ism for “NBA Inside Stuff“ 

It has come to my attention that adidas has sponsored advertising on the show “NBA lnside Stuff.” 

1 am alerting the sponsors of this show to an issue that could potentially negatively impact the sales of their 
products. WABC-TV and Disney has shom great insensitivity to its viewers of African descent by preempting 
one half hour of the award winniny public affi is  program “Like It Is,” which is committed to helping society 
examine affairs through an authentic African American perspective, for a half hour of “NBA Inside Stuff.”. 

“Like It Is”, with its multiple award winning producer and host Gil Noble, has served its viewers for over the last 
34 years with timely and critical analysis of the political, economic and cultural issues that shape our lives and 
brings pride and self-esteem to the Black community. The historic Kerner Commission called upon the media to 
provide greater representation of people of color in general and the Black cottununity in patticular by airing 
various issues and viewpoints that make up this country’s ethnic diversity, “Like It Is” has offered a unique and 
most needed opportunity for people to examine current a f f a i r s  through an authentic African-American perspective. 
To date it is the longest running Afiican-American produced television program in the U.S. (which previously had 
given both WABC-TV and the ABC Network considerable praise in the Black community) that has produced the 
largest body ofprograms and documentaries in this country on the African experience in the U.S., Caribbean and 
even A6ica itself 

WABC-TV currently devotes less than an hour a week of 168 hours to public affairs progranuning that give the 
African perspective on issues affecting our conununity. My request to this network is simple. Return “Like It Is” 
to its original one hour programming. And with Black History Month fast approaching and as “Like It Is” always 
honors this month with special programming, I want the show returned to its one hour format in time for Black 
Histoxy Month. Surely they can find room for “NBA Inside Stuff in another time slot. 

If this is not done, I will register my displeasure with the network’s offensive decision by not using the products of 
the sponsors of “NBA Inside Stuff.’’ 
viewers of “Like It Is” are the parents of one of your main target audiences. Black youth. 

to do the same. . I am sure that you do not want the negative stigma that WABC-TV has generated that 
basketball is more important to the Black community than our history and our socio-economic issues 
attached to your Droduct. Whereas WABC-TV shows insensitivity to the needs of my community, I 

I am sure that you are perceptive enough to make the correlation that the 
’ 

My coinmunity is organizing around this issue and will encourage others 

w insensitivity to the needs of their sponsors 

cc: Dave Daws, President of WABC-TV; Anne M. Sweeney, Co-Chair Disney Media Networks 



Ross McMullie 

PRESIDENT & CEO 
adidas America 
PO Box 4015 

Beaverton, OR 97076 

re: the Preemption of % hour of “Like It Is- for “NBA Inside Stuff‘ 

It has come to my attention that adidas has sponsored advertising on the show “NBA Inside Stuff.” 

I am alerting the sponsors of this show to an issue that could potentially negatively impact the sales of dieir 
products. WABC-TV and Disney has shown great insensitivity to its viewers of African descent by preempting 
one half hour of the award WiMuIg public afi irs program “Like It Is,” which is committed to helping society 
examine affairs through an authentic African American perspective, for a half hour of “NBA Inside Stuff.”. 

“Like It Is”, with its multiple award winning producer and host GilNoble, has served its viewers for over the last 
34 years with timely and critical analysis of the political, economic and cultural issues that shape our lives and 
brings pride and self-esteem to the Black community. The historic Kerner Commission called upon the media to 
provide greater representation of people of color in general and the Black community in patticular by airing 
various issues and viewpoints that make up this country’s ethnic diversity, “Like It Is” has offered a unique and 
most needed opportunity for people to exaniine cutrent affairs through an authentic African-Anierican perspective. 
To date it is the longest running African-American produced television p r o m  in the U.S. (which previously had 
given both WABC-TV and the ABC Network considerable praise in the Black community) that has produced the 
largest body of programs and documentaries in this country on the African experience in the U.S., Caribbean and 
even Africa itself 

WABC-TV currently devotes less than an hour a week of 168 hours to public affairs progranmiq that give the 
African perspective on issues affecting our coniiunity. My request to this network is simple. Return “Like It Is” 
to its original one hour programming. And with Black Histoty Month fast approaching and as “Like It Is” always 
honors this month Nith special progranlming, I want the show returned to its one hour format in time for Black 
History Month. Surely they can €id room for “NBA Inside Stuff in anothe~ time slot. 

If this is not done, 1 will register my displeasure with the network’s offensive decision by not using the products of 
the sponsors of”NBA Inside Stuff” 
viewers of “Like It Is” are the parents of me of your main target audiences. Black youth. 

.My community is organizing around this issue and will encourage others 
to do the same. . I am sure that you do not want the negative stigma that WABC-TV has generated that 
basketball is more important to the Black community than our history and our socio-economic issues 
attached to your product. Whereas WABC-TV shows insensitivity to the nerds of my community, I 
don’t t p i d  they will be so jnclined to show insensitivity to the needs of their sponsors 

I am sure that you are perceptive enough to make the correlation that the 

address 

CC’ Dave Da>is. President of WABC-TV: h e  M. S-eenq. Co-ChaiT Disney Media Networks 



Ross McMullin, 
PRESEDENT &CEO 
adidas America 
PO Box 4015 
Beaverton, OR 97076 

re: the Preemption of % hour of “Like It Is” for “NBA Inside StufF 

It has come to my attention that adidas has sponsored advertising on the show “NBA Inside Stuff.” 

1 am alerting the sponsors of this show to an issue that could potentially negatively impact the sales of their 
products. WABC-TV and Disney has shown great insensitivity to its viewers of African descent by preempting 
one half hour of the award winning public affairs program “Like It Is,” which is committed to helping society 
examine affairs through an authentic African American perspective, for a half hour of “NBA Inside Stuff.”. 

“Like It Is”, with its multiple award winning producer and host Gil Noble, has sewed its viewers for over the last 
34 years with timely and critical analysis of the political, economic and cultural issues that shape our lives and 
brings pride and self-esteem to the Black community. The historic Kerne.r Commission called upon the media to 
provide greater representation of people of color in general and the Black cottununity in particular by airing 
various issues and viewpoints that make up this country’s ethnic diversity, “Like It Is” has offered a unique and 
most needed opportunity for people to examine current &airs through an authentic African-American perspective. 
To date it is the longest running African-American produced television program in the U.S. (which previously had 
given both WAEiC-TV and the ABC Network considerable praise in the BIack community) that has produced the 
largest body of programs and documentaties in this country on the African experience in the U.S., Cm.bbean and 
even Africa itself 

WABC-TV currently devotes less than an hour a week of 168 hours to public affairs progranUning that give the 
Afiican perspective on issues affecting our community. My request to this network is siniple. Return “Like It Is” 
to its original one hour programming. And with Black History Month fast approaching and as “Like It Is” always 
honors this month with special progmmming, I want the show returned to its one hour format in time for Black 
Histoly Month. Surely they can fmd room for “NBA Inside Stuff in another time slot. 

If this is not done, I will register my displeasure with the network’s offensive decision by not using the products of 
the sponsors of “NBA Inside Stuff.” 
viewers of “Like It Is” are the parents of one of your main target audiences. Black youth. 

to do the same. 
basketball is more important to the Black community than our history and our socio-economic issues 
attached to your product. Whereas WABC-TV shows insensitivity to the needs of my community, I 

I am sure that you are perceptive enough to make the correlation that the 

community is organizing around this issue and will encourage others 
I am sure that you do not want the negative stigma that WABC-TV has generated that 

their sponsors 

Disney Media Networks 

If this is not done, I will register my displeasure with the network’s offensive decision by not using the products of 
the sponsors of “NBA Inside Stuff.” 
viewers of “Like It Is” are the parents of one of your main target audiences. Black youth. 

to do the same. 
basketball is more important to the Black community than our history and our socio-economic issues 
attached to your product. Whereas WABC-TV shows insensitivity to the needs of my communitv, I 

I am sure that you are perceptive enough to make the correlation that the 

community is organizing around this issue and will encourage others 
I am sure that you do not want the negative stigma that WABC-TV has generated that 

their sponsors 

Disney Media Networks 



Ross McMulliO, 
PRESIDENT & CEO 
adidas America 
PO Box 4015 

Beavertan, OR 97076 

re: the Preemption of Yz hour of %ike It Is” for <<NBA Inside Stuff” 

It has come to my attention that adidas ha sponsored advertising on the show “NBA Inside Stuff.’’ 

1 am alertiug the sponsors of this show to an issue that could potentially negatively impact the sales of tlieir 
products. WABC-TV and Disney has shown great insensitivity to its viewers of African descent by preempting 
one half hour of the award winning public affairs program “Like 1.t Is,” which is committed to helping society 
examine affairs through an authentic African American perspective, for a half hour of “NBA Inside Stuff.”. 

“Like It Is”, with its multiple award winning producer and host Gil Noble, has served its viewers for over the last 
34 years with timely and critical analysis of the political, economic and cultural issues that shape our lives and 
brings pride and self-esteem to the Black community. The historic Kemer Commission called upon the media to 
provide greater representation of people of color in general and the Black community in particular by airing 
various issues and viewpoints that make up this country’s ethnic diversity, “Like It Is” has offered a unique and 
most needed opportunity for people to examine current affairs through an authentic Aftican-American perspective. 
To date it is the longest running African-American produced television program in the U.S. (which previously had 
given both WABC-TV and the ABC Network considerable praise in the Black community) that has produced the 
largest body of programs and documentaries in this counhy on the African experience in the U.S., Caribbean and 
even Africa itself. 

WABC-TV currently devotes less than an hour a week of 168 hours to public affairs programming that give the 
African perspective on issues affecting our community. My request to this network is simple. Return “Like It Is” 
to its original one hour programming. And with Black History Month fast approaching and as “Like It Is” always 
honors this month with special programming, I want the show retumed to its one hour format in time for Black 
History Month. Surely they can find room for “NBA Inside Stuff in another time slot. 

If this is not done, I will register my displeasure with the network’s offensive decision by not using the products of 
the sponsors of “NBA Inside Stuff.” 
viewers of “Like It Is” are the parents of one of your main target audiences. Black youth. 

to do the same. ’. I am sure that you do not want the negative stigma that WABC-TV has generated that 
basketball is more important to the Black community than our history and OUT socio-economic issues 
attached to your product. Whereas WABC-TV shows insensitivity to the needs of my community, I 
don’t think they will be so inclined to show insensitivitv to the needs of their SDonsors 

I am sure that you are perceptive enough to make the correlation that the 
~i ’ ‘ 

...qM y community is organizing around this issue and wil 

cc: Dave Davis, President of WABC-TV, Anne M. Sweeney, Co-Chair Disney Media Networks 



Ross McMillliq 

PRESiDENT & CEO 
adidas America 
PO Box 4015 
Beaverton, OR 97076 

re: the Preemption of!. _Jur of -Like I t  Is” for “NBA Inside Stuff‘ 

It has come to my attention that adidas has sponsored advertising on the show “NBA Inside Shrff..” 

1 am alerting the sponsors of this show to an issue that could potentially negatively impact the sales of their 
products. WABC-TV and Disney has shown great insensitivity to ifs viewers of African descent by preempting 
one half hour of the award winning public affairs progam “Like It Is,” which is committed to helping society 
examine affairs through an authentic African American perspective, for a half hour of “NBA Inside Stuff”. 

“Like It Is”, with its multiple award winning producer and host Gil Noble, has served its viewers for over the last 
34 years with timely and critical analysis of the political, economic and cultural issues that shape our lives and 
brings pride and self-esteem to the Black community. The historic Kerner Commission called upon the media to 
provide greater representation of people of color in general and the Black community in particular by airing 
various issues and viewpoints that make up this country’s ethnic diversity, “Like It Is” has offered a unique and 
most needed oppoitunity for people to examine current affairs through an authentic African-American peispective. 
To date it is the longest running Afiican-American produced television program in the US. (which previously had 
given both WABC-TV and the ABC Network considerable praise in the Black community) that has produced the 
largest body of programs and documentaries in this counhy on the African experience in the US., Caribbean and 
even Africa itself. 

WABC-TV currently devotes less than an hour a week of 168 hours to public affiirs programming that give the 
African perspective on issues affecting our comniunity. My request to this network is simple. R e a  “Like It Is” 
to its original one hourprogamming. And with Black History Month fast approaching and as “Like It Is” always 
honors this month with special progranmiing, I want the show returned to its one hour fomiat in time for Black 
History Month. Surely they can find room for “NBA Inside Stuff in another time slot. 

If this is not done, I will register my displeasure with the network’s offensive decision by not using the products of 
the sponsors of “NBA Inside Stuff.” 
viewers of “Like It Is” are the parents of one of your main target audiences. Black youth. 

publicityMy corninunity is organizing around this issue and will encourage others 
to do the same. . I am sure that you do not want the negative stigma that WABC-TV has generated that 
basketball is more important to the Black community than our history and our socio-economic issues 
attached to your product. Whereas WABC-TV shows insensitivity to the needs of my community, I 

I am sure that you are perceptive enough to make the correlation that the 

.; 

of their sponsors 
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cc: Dave Davis, President of WABC-TV; Anne M. Sweeney, Co-Chair Disney Media Networks 



Ross McMuh,  
PUESlDENT &CEO 
adidas America 
PO Box 4015 
Beaverton, OR 97076 

re: the Preemption of ?4 hour of ULike It Is“ for “NBA Inside Stuff‘‘ 

It has come to my attention that adidas has sponsored advertising on the show “NBA Inside Shlff..“ 

1 am alerting the sponsors of this show to an issue that could potentially negatively impact the sales of their 
products. WABC-TV and Disney has shown great insensifivify fo its viewers of African descent by preempting 
one half hour of the award Winning public affairs p r o g m  “Like It Is,” which is committed to helping society 
examine affairs through an authentic African American perspective, for a half hour of “NBA Inside Stuff.”. 

“Like It Is”, with its multiple award winning producer and host Gil Noble, has served its viewers for over the last 
34 years with timely and critical analysis of the political, economic and cultural issues that shape our lives and 
brings pride and self-esteem to the Black community. The historic Kemer Commission called upon the media to 
provide greater representation of people of color in general and the Black community in particular by airing 
various issues and viewpoints that make up this counby’s ethnic diversity, “Like It Is” has offered a unique and 
most needed opportunity for people to examine cunerit affairs through an authentic African-American perspective. 
To date it is the longest nmning Afi.ican-American produced television program in the U.S. (which previously had 
given both WABC-TV and the ABC Network considerable praise in the Black community) that has produced the 
largest body of programs and documentaries in this counby on the African experience in the U.S., Caribbean and 
even Africa itself. cw ;A/;@Lm 

WABC,-TV currently devotes less than an hour a week of 168 hours to public affairs programm’ g that give the 

to its original one hour pro@ig. And with Black History Month fast approaching and as “Like It Is” always 
honors this month with special programming, I want the show returned to its one hour format in time for Black 
History Month. Surely they can find room for “NBA Inside Stuff in another time slot. 

African perspective on issues affecting our community. My request to this network is simple. J6 etum “Like It Is” 

If this is not done, I will register my displeasure with the network’s offensive decision by not using the products of 
the sponsors of “NBA Inside Stuff.” 
viewers of ‘‘Like It Is” are the parents of one of your main target audiences. Black youth. 

;. ~ , . . , ’  , jl >.!‘?:,b,’ :My community is organizing around this issue and will encourage others 
to do the same. . I am sure that you do not want the negative stigma that WABC-TV has generated that 
basketball is more important to the Black community than our history and our socio-economic issues 
attached to your product. Whereas WABC-TV shows insensitivity to the needs of my community, I 
don’t think they will be so inclined to show insensitivity to the needs of their sponsors 

I am sure that you are perceptive enough to make the correlation that the 
. . , . i t .  .’,, ’ . .. .. ,  
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cc: Dave Davis, President of WABC-TV; Anne M. Sweeney, Co-Chair Disney Media Networks 



Ross McMullin, 
PRESIDENT 8! CEO 
adidas America 
PO Box 4015 
Beaverton, OR 97076 

re: the Preemption of ?4 hour of “Like It Is” for “NBA Inside Stuff’ 

It has come to my attention that adidas has sponsored advertising on the show “NBA Inside Stuff.” 

1 am alerting the sponsors of this show to an issue that could potentially negatively impact the sales of their 
producfs. WABC-TV and Disney has shown great insensitiviw fo ifs viewers of African descent by preempting 
one half hour of the award winning public affairs progain “Like It Is,” which is committed to helping society 
examine affairs through an authentic African American perspective, for a half hour of “NBA Inside Stuff.”. 

“Like It Is”, with its multiple award winning producer and host Gil Noble. has served its viewers for over the last 
34 years with timely and critical analysis of the political, economic and cultural issues that shape our lives and 
brings pride and self-esteem to the Black community. The historic Kemer Commission called upon the media to 
provide greater representation of people of color in general and the B1ac.k community in particular by airing 
various issues and viewpoints that make up this country’s ethnic diversity, “Like It Is” has offered a unique and 
most needed opportunity for people to examine current affairs tluough an authentic African-American perspective. 
To date it is the longest running African-American produced television program in the U.S. (which previously had 
given both WABC-TV and the ABC Network considerable praise in the Black community) that has produced the 
largest hody of programs and documentaries in this country on the African experience in the U.S., Caribbean and 
even Africa itself. 

WABC-TV currently devotes less than an hour a week of 168 hours to public affairs programnling that give the 
African perspective on issues affecting our community. My request to this network is simple. Return “Like It Is” 
to its original one hour programming. And with Black History Month fast approaching and as “Like It Is” always 
honors this month with special programming, I want the show returned to its one hour format in time for Black 
History Month. Surely they can find room for “NBA Inside Stuff in another time slot. 

If this is not done, I will register my displeasure with the network‘s offensive decision by not using the products of 
the sponsors of “NBA Inside Stuff.” 

, , , ,.’! . ,. : ilro 

I am sure that you are perceptive enough to make the correlation that the 
. .  . viewers of “Like It Is” are the parents of one of your main target audiences. Black youth. . :::I 

I ,... .I ,..<, . .,dG,+icyMy community is organizing around this issue and will encourage others 
to do the same. . I a i  sure that you do not want the negative stigma that WABC-TV has generated that 
basketball is more important to the Black community than our history and our socio-economic issues 
attached to YOUT product. Whereas WABC-TV shows insensitivity to the needs of my community, I 
don’t think they will be so inclined to show 1. insensitivity to the needs of their sponsors 
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cc: Dave Davis, President of WABC-TV; Anne M. Sweeney, Co-Chair Disney Media Networks 



Ross McMullin, 
PRESIDENT & CEO 
adidas America 
PO Box 4015 
Beaverton. OR 97076 

re: I 5 Preempi n a  our c “Like :? far -NB. In stuff. 

It has come to my attention that adidas has sponsored advertising on the show “NBA Inside Stuff.” 

1 am alerting the sponsors of this show to an issue that could potentially negatively impact the sales of their 
products. WABC-TV and Disney has shown pea! insensitivity to its viewers of African descent hy preempting 
one half hour of the award winning public affairs program “Like It Is,” which is committed to helping society 
examine &airs through an authentic African American perspective, for a half hour of “NBA Inside Stuff.”. 

“Like It Is”, with its multiple award winning producer and host Gil Noble, has served its viewers for over the last 
34 years with timely and critical analysis of the political, economic and cultural issues that shape our lives and 
brings pride and self-esteem to the Black community. The historic Kemer Commission called upon the media to 
provide greater representation of people of color in general and the Black community in particular by airing 
various issues and viewpoints that make up this country’s ethnic diversity, “Like It Is” has offered a unique and 
most needed opportunity for people to examine current affairs through an authentic Afiican-American perspective. 
To date it is the longest running African-American produced television program in the U.S. (which previously had 
given both WABC-TV and the ABC Network considerable praise in the Black community) that has produced the 
largest body of programs and documentaries in this country on the African experience in the US., Caribbean and 
even Africa itself. 

WABC-TV currently devotes less than an hour a week of 168 hours to public affairs programming that give the 
African perspective on issues affecting our conununity. My request to this network is siniple. Return “Like It Is” 
to its original one hour programming. And with Black History Month fast approaching and as “Like It Is” always 
honors this month with special programming, I want the show returned to its one hour format in time for Black 
History Month. Surely they can find  TOO^ for “NBA Inside Stuff in another time slot. 

If this is not done, I will register my displeasure with the network’s offensive decision by not using the prodncts of 
the sponsors of “ M A  Inside Stuff.” I am sure that you are perceptive enough to make the correlation that the 

, viewers of “Like It Is” are the parents of one of your main target audiences. Black youth. 
-,;vMy community is orgaming around this issue and will encourage others 

to do the same. . I am sure that you do not want the negative stigma that WABC-TV has generated that 
basketball is more important to the Black community than our history and our socioeconomic issues 
attached to your product. Whereas WABC-TV shows insensitivity to the needs of my community, I 
don’t think they will be so inclined to show insensitivity to the needs of their sponsors 
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cc: Dave Davis, President of WABC-TV; Anne M. Sweeney, Co-Chair Disney Media Networks 



Ross McMulfin, 
PRESIDENT & CEO 
adidas America 
PO Box 40 15 
Beavenon, OR 97076 

re: the Preemption of % hour of “Like It Is” for “NBA Inside Stuff 

It has come to my attention that adidas has sponsored advertising on the show “NBA Inside Stuff.” 

1 am aletting the sponsors of this show to an issue thai could potentially negatively impact the sales of their 
producfs. WABC-TV and Disney has shown great insensitivity fo ifs viewers of African descent by preempting 
one half hour of the award Winning public affairs program “Like It Is,” which is committed to helping society 
examine affairs through an authentic African American perspective, for a half hour of “NBA Inside Stuff.”. 

“Like It Is”, with its multiple award winning producer and host Gil Noble. has served its viewers for over the last 
34 years with timely and critical analysis of the political, economic and cultural issues that shape our lives and 
brings pride and self-esteem to the Black community. The historic Kerner Commission called upon the media to 
provide greater representation of people of color in general and the Black community in parhcular by airing 
various issues and viewpoints that make up this counhy’s ethnic diversity, “Like It Is” has offered a unique and 
most needed opportunity for people to examine cument affairs through an authentic African-American perspective. 
To date it is the longest running African-Ame~ican produced television program in the U.S. (which previously had 
given both WABC-TV and the ABC Network considerable praise in the Black commuNtyj that has produced the 
largest body of programs and documentaries in th is  country on the African experience in the U.S., Caribbean and 
even Africa itself. 

WABC-TV currently devotes less thau an hour a week of 168 liours to public affairs programming that give the 
Ahcan perspective on issues affecting our conununity. My request to this network is simple. Retum “Like. It 1s” 
to its original one hour programming. And with Black History Month fast approaching and as “Like It Is” always 
honors this month with special progranuuing, I want the show returned to its oue hour format in time for Black 
History Month. Surely they can find room for “NBA Inside Stuff in another time slot. 

If this is not done, I will register my displeasure with the network’s offensive decision by not using the products of 
the sponsors of “NBA Inside Stuff.” 
viewers of “Like It Is” are the parents of one of your main target audiences. Black youth. 

My cominunity is organizing around this issue and will encourage others 
to do the same. . I am sure that you do not want the negative stigma that WABC-TV has generated that 
basketball is more important to the Black community than our history and our socio-economic issues 
attached to your product. Whereas WABC-TV shows insensitivity to the needs of my community, I 
don’t think they will be so inclined to show insensitivity to the needs of their sponsors 

I am sure that you are perceptive enough to make the correlation that the 

. 
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cc: Dave Davis, President of WABC-TV; Anne M. Sweeney, Co-Chair Disney Media Networks 



Ross McMulIin, 
PRESIDENT 8: CEO 
didas America 
PO Box 4015 
Beaverton, OR 97076 

re: the Preemption oFK hour OF “Like It Is” for “NBA Inside Stuff” 

It has come to my attention that adidas has sponsored advertising on the show “NBA Inside Stuff.” 

1 ani alerting the sponsors of this show to an issue that could potentially negatively impact the sales of their 
products. WABC-TV and Disney has shown great insensitivify to ifs viewers of African descent by preempting 
one half hour of the award winning public affairs program ‘‘Like It Is,” which is committed to helping society 
examine affairs through an authentic African American perspective, for a halfhour of “NBA Inside Stuff”. 

“Like It Is”, with its multiple award winning producer and host Gil Noble, has served its viewers for over the last 
34 years with timely and critical analysis of the political, economic and cultural issues that shape our lives and 
brings pride and self-esteem to the Black community. The historic Kemer Commission called upon the media to 
provide greater representation of people of color in general and the Black community in particular by airing 
various issues and viewpoints that make up this country’s ethnic diversity, “Like It Is” has offered a unique and 
most needed oppoitunity for people to examine current affairs through an authentic African-Anierican perspective. 
To date it is the longest running Afiican-American produced television program in the U.S. (which previously had 
given both WABC-TV and the ABC Network considerable praise in the Black commuNty) that has produced the 
largest body of programs and documentaries in this county on the African experience in the US., Caribbean and 
even Africa itself. 

WABC-TV currently devotes less than an hour a week of 168 hours to public affairs progranuning that give the 
African perspective on issues affecting our community. My request to this network is simple. Return “Like It Is” 
to its original one hour programming. And with Black History Month fast approaching and as “Like It Is” always 
honors this month with special progmiing, 1 want the show returned to its one hour fomiat in time for Black 
History Month. Surely they can find room fOT “NBA Inside Stuff in another time slot. 

If this is not done, I will register my displeasure with the network’s offensive decision by not using the products of 
the sponsors of “NBA Inside Stuff..” 
viewers of “Like It Is” are the parents of one of your main target audiences. Black youth. 

My community is organizing around this issue and will encourage others 
to do the same. . I am sure that you do not want the negative stigma that WABC-TV has generated that 
basketball is more important to the Black community than our history and our socio-economic issues 
xttached to your product. Whereas WABC-TV shows insensitivity to the needs of my community, I 
don’t think they will be so inclined to show insensitivity to the needs of their sponsors 

I ani sure that you are perceptive enough to make the correlation that the 
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cc: Dave Davis, President of WABC-TV; Anne M. Sweeney, Co-Chair Disney Media Networks 



Ross McMuIIin, 
PRESIDENT & CEO 
adidas America 
PO Box4015 
Beaverton. OR 97076 

re: the Preemption of X hour c ’Like l t  1s” for UNBA Inside Stuff” 

It has come to my attention that adidas has sponsored advertising on the show “NBA Inside Stuff.” 

1 am alerting the sponsors of this show to an issue that could potentially negatively impact the sales of their 
products. WABC-TV and Disney has shown great insensitivity to its viewers of African descent by preempting 
one half hour of the award winning public affairs proyram “Like It Is,” which is committed to helping society 
examine affairs through an authentic African American perspective, for a half hour of “NBA Inside Stuff.”. 

“Like It Is”, with its multiple award winning producer and host Gil Noble, has served its viewers for over the last 
34 years with timely and critical analysis of the political, economic and cultural issues that shape our lives and 
brings pride and self-esteem to the Black community. The historic Kemer Commission called upon the media to 
provide greater representation of people of color in general and the Black community in particular by airing 
various issues and viewpoints that make up this country’s ethnic diversity, “Like It Is” has offered a unique and 
most needed oppomity for people to examine current affairs through an authentic African-American perspective. 
To date it is the longest naming African-American produced television program in the U.S. (which previously had 
given both WABC-TV and the ABC Nehvork considerable praise in the Black community) that has produced the 
largest body of programs and documentaries in this country on the African experience in the US., Caribbean and 
even Africa itself. 

WABC-TV currently devotes less than an hour a week of 168 hours to public affairs programming that give the 
African perspective on issues affecting our conununity. My request to this network is simple. Return “Like It Is” 
to its original one hour programming. And with Black History Month fast approaching and as “Like It Is” always 
honors this month with special programming, I want the show returned to its one hour format in time for Black 
History Month. Surely they can find room for “NBA Inside Stuff in another time slot. 

If this is not done, I wiU register my displeasure with the network’s offensive decision by not using the products of 
the sponsors of “NBA Inside Stuff,” 
viewers of “Like It Is” are the parents of one of your main target audiences. Black youth. 

. .  . . . ..!\/My community is organizing around ths issue and will encourage others 
to do the same.: I am sure that you do not want the negative stigma that WABC-TV has generated that 
basketball is more important to the Black community than our history and our socio-econornic issues 
attached to your product. Whereas WABC-TV shows insensitivity to the needs of my community, I 
don’t think they will be so inclined to show insensitivity to the needs of their sponsors 

I am sure that you are perceptive enough to make the correlation that the 
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.~ 
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cc: Dave Davis. President of WABC-TV; Anne M. Sweeney, Co-Chair Disney Media Networks 



Mr. Dave Davis 
President and Genaal Manager 
w ABC-TV 

7Lincolno S9we 
New York, New York 10023 

LMMEDLATELY RETURN LIKEITISTO ITS ORIGIN AL HOUR FORMATINTIME FOR 
BLACK HISTORY nsom 

As a regular viewer and strong supporter of "Like It Is", I gm 0utmg.A at the decision of WABC-TV to cut 
the format of this highly estemed puMc seividnews program to I I  half hour show in ordet to insert 
"Inside Stuff", a quasi ws, entertainment and sometimes situation comedy offering. in the space 
originally allotted for WABC-TVs lone Black public affairs program. I find the decision an insult to our 
community, offensive to our intelligence, and humiliating to the program's p k r .  

"Like It Is", with its multiple award winning producer and how Gil Noble, has served its viewers for o m  
the last 34 years with timely and critical analysis of the political, economic and cultural issues that shape 
OUT lives and b h g s  pride and self-esteem to our community. I find the decision to rednce the p r o m  is 
an attempt to diminish its capacity and contidty to provide thorough information within an hour, without 
having to resort to a new week-to-week s e d  context The historic K m  Gmnussion called upon the 
media to provide geater representatiou of people of color in general and the BIack community in 
particular by airing various issues and viespoints that make up this counhy's ethnic diversity, "Like It I f  
has offered a unique and most needed opportunity for people to examine current affairs through an 
anthentic African-American perspective. To date it is the longest Nnoing A6ican-Americao produced 
television pmgrtlrn in the U.S. (which previmly had giwu both WAX-TV ar?d the A X  Nehwk 
considerable praise in the Black conununity) that has produced the b e s t  body of progmm and 
documentaries in this corny on the African ex~riience in the US., canbbesn and even Africa itself. 

Today, many of the gains that people of Atiican ~ ~ e ~ t r y  have made in media dunng the past three 
decades are being systematically reversed. Racial diversily in media ownership and represenmion m the 
newsroom is in decline. The fact that " L . h  It Is" is one of the only regularly scheduled Blacli pro- 
produced at WABC-TV out of 168 hours of airtime a week, coupled with your Starion's deckion to first 
try to eliminate the pgram and then in lieu ofthat slash the time fotmat, re f leds  a dangerous, frightening 
and disturbii  trend. 

Again, I call upon you to return "Like It Is* to its original hour format. We are very much a w e  that 
Dimey, an entertainment conglomerate. owns ABC and its new and public affairs department. While I 
will always support "Like It Is" and GI Noble, I feel that if these reasonable requests are not granted I 
will be forced to find other ways to express my displeasure via my network viewing habits and my 
purchasing power. I will enmurage others to do the same. W e  are m y  ways in which my c o m ~ W  
can register its displeasure pertaining to what we feel is your insemiti- to &e audience that"Like It IS" 
saves. And as Black Histary Month is fast approaching, and as "'Like 3t Is" always does spa% 
prosramming to honor this m o a  it is even more Lngeor tfiat you rehnn the show to its o n g ~ ~ I  hour 
immediately. If this show is not returned to its one hour fonnat in time for Black Hitmy mo& I will 
without hesitation use IIE options mentioned above. 



Mr. Dave Davis 
President and Genrral Manager 
WABC-Tv 
7 Lhncolnn Square 
New Yo&, New Yo& 100.23 

SMMEDIAATELY RETURN LIKE ITIS TO ITS ORIGINAL HOUR F ORMAT IN TlME FO R 
BLACK HiSTORY MONTH 

AS a regular viewer and strong suppolter of "Like It Is", 1 am outraged at the decision of WABC-TV to cut 
the format of this highIy esteemed puMic s&ce/news program to a half hour show in mkx to insert 
'%side Stuff", a quasi sports, entertainment and sometimes sihratioacomedy offerin& in the space 
originally allotted far WAX-TV's lone Black public &airs pmgram I find the decision an imult to our 
community, offensive to our intelligence, and humiliaring to the program's producer. 

"Like It Is", with its multiple award winning producer and how Gil Noble, bas s e d  its viewers for over 
the last 34 years with timely and critical anaiysis of the political, eanomic and cultural issues that shape 
our lives and brings pride and self-esteem to our cammcmity. I tind the decision to reduce the proput is 
an attempt to diminish its capacity and continuity to provide thorough infomation within an hour? without 
havhg to r e m  to a new week-to-week serial context The historic Kerner Comnlission called upon the 
media to provide mater representation of people of color in general and the Black community in 
particular by airing %uious issues and viewpoints that make up tfiis country's ethnic diverrity, "Like It Is" 
has offered a unique and most needed opportunity for peopIe to examjne current affairs through an 
authentic African-American perspective. To date it is tbe longest naming African-American proauced 
te!evision program in the U.S. (which previously had given both WABC-TV and the 4B(1 Nehwdc 
considerable praise in the Black community) that has produced the largest body of prognuns and 
d@cumentwies in this counhy on the Afrifan eh-rience in the US., Caribbean and even Afiica itself. 

Today, many of the gains that people of African ancestry have made in media durmg the past three 
decades are being systematically reversed. Racial diversity in media ownership and r e p d o n  in the 
newsrooms is in decline. The fact that "Like It Is" is one of the only regularly scheduled Black pmgams 
produced at WABC-TV out of 168 hours of airtime a week, coupled ti<& your station's decision to first 
try to eliminate the program and then in lieu of that slash the time format, reflects a dangeros, frightening 
and distuhmg trend. 

Again, I call upon you to return "Like It Is" to its original hour format. We are vuy much aware that 
Dimey, an entertainment conglomerate, owns ABC and its news and public &airs department. While I 
will always support "Like It Is" and Gil Noble, I feel that if these reasonable requests are not granted, I 
will be forced TO find other ways to express my displeasure via my network biewing habits and my 
purchasing power. I will encourage others to do the same. There are many ways in which my c o m m ~ t y  
can register its displeasure pextaining to what we feel is your insensitivity to the audience that "Like It IS" 
serves. And as Black History Month is fast approaching and as "wre It Is" always does special 
pro8;lmming to honor this m o d .  it i s  even more urgent hat you retun the show to its original hour 
immediately. If this show is not returned to its one hour format in time for Black History month, I will 
without hesitarion use the options mentioned above. 



Mr. Dave Davis 
president and Genal Managa 
WABC-TV 
7 Lincolnn Square 

New York, New York 10023 

KMMEDUTELY RElWRN LIKE R f S  TO ITS ORIGINAL HOUR FORMAT IN TIME FOR 
BLACK EISTORY MONlX 

As a regular viewer and m n g  suppolter of “Like It Is”, I am outraged et the decision of WABC-W to cut 
the format of this highly esteemed public servicdnews program to a half hour show in order to insert 
‘Inside Stuff, a quasi sports, entertainment and sometimes situation comedy off&ng in the space 
Originally allotted far WABC-TVs lme Black public affairs prvgam. I find the decision an insult to OUT 

community, offensin to our intelligence, and humiliating to the program’s pmducer. 

“Like It Is”, with its multiple award winning producer and host Gil Noble, has served its viewers for over 
the last 34 years with timely and critical analysis of the political, tconOmic and cultural issues h t  shape 
our lives and brings pride and self-esteem to our ccwmunity. I fmd the decision to reduce the program is 
an attempt to diminish its capacity and continuity to provide thorough infomation wittCin an hour. without 
having to resort to a new week-to-week serial context. The historic Kern -  Commission called upon the 
media to provide grearer representation of people of color in general and the Black commuRity in 
particular by airing various issues and viewpoints that make up &is country’s ethnic diversity, “Like It 1s- 
has offered a unique and most needed opportunity for people to e&e ament affairs though an 
authentic Afiican-American perspecti.e. To date it is the longst nmniag Afiiqm-h.$cao produced 
television program ih the U.S. (which previously had giwn both WABC-TV and the GBC Netwink 
considerable praise in the Black community) that has produced the largest body of programs and 
documentaries in this counhy on the Afiicao ehpenence in the US., Can- and even Afiica itself. 

Today, many of the gains that people of Afrcan ancestry have made in media during the past three 
decades are being systematically reversed. Racial diversity in media owm-ship and represencarion in the 
newsrooms is in decline. The fact that ”Like It Is” is one of the only regularly scheduled Black programs 
produced at WABC-TV out of 168 hours of airtime a week, coupled with your station’s decion to first 
by to e l i t e  the program and then in lieu of that slash the time format, reflects a dangerous, frightening 
and disturbing trend. 

Again, I call upon you to return “Like It Is” to its original hour format. We are very much aware tha~ 
Disney, an entertainment conglomerate, owns ABC and its news and public affairs department. While I 
will always support “Like It Is” and Gil Noble, I feel that if these reasonable requests are not granted, 1 
will be forced to find other ways to express my displeasure via my network tiewing habits and my 
purchasing power. I will encourage others to do the same. There sre many ways in which my community 
can register its displeasure pertaining to what we feel is your insensitivity to the audience that “Like It IS“ 
serves. And as Black Histar). Mmth is fast approaching, and as ”wre It Is” always does special 
programming to honor this month. it is even more urgent that you return tfie show to its o r @ d  hour 
immediately. If this show is not returned to its one hour format in time for Black History month, 1 will 
without hesitation use the options mentioned above. 



Mr. Dave Davis 
President and General Manager 
WABC-TV 

7hi1~41h Square 
New Yo&, New Yo& 10023 

IMMEDIATE LY R E m  UREITISTO ITS ORIGENAL ffouR FORMA TMTIMEFOR 
BLACK HISTORY MONTH 

AS 8 regular viewer and strong supporter of“Lke It Is”, I am outragd at the dacision of WABC-TV to cut 
the format of this highly esteemed public seivi&ws prognm to a half hour show in o d x  to insert 
“Inside Stuff= a quasi sports, entertainment and somttimes siniation comedy &ering, io the space 
originally allotted far WABC-TV’s Ione Black public effain program. I find the decision ai insult to OUT 

community, ofhsivc to our intdIigence, and humiliating to the program’s producer. 

“Like It Is”, with its multiple award winning proher and hrru GI Noble, has served its viewers for o w  
the last 34 years with timely and critical analysis of the political, eumomic and cultural issues that shape 
our lives and brings pride and self-esteem to our community. I find the decision to reduce the program is 
an attempt to diminish its capacity and continuity to provide thornugh infomation within an hour, witha 
having to resort to a new week-to-week Serial cantext. The historic Kernex Comruission called upon the 
media to provide greater representation of people of color in gened and the Black community in 
particular by airing variw issues and viewpoints that make up this cour~by’s ethnic diversity, “Like It 1s- 
has offered a unique and most needed oppomolity for people to examine canrent affairs through an 
authentic Afiican-American perspective. To date it is the longest nuuiing AfSw-Amqiw p r o d u c e d  
television program in the U.S. (which previously had $we both WABC-TV and the A X  Nehv& 
considerable praise in & Black community) that has produced the largest body of progfaas and 
documentaries in this  count^^ on the African experience in the US., Caribbean and even Africa itsex 

Today, many of the gains that people of &csn ancestry havemade in media duriog the past three 
decades are being systematically reversed. Racial diveshy in media owDership and represdm in the 
newsrooms is in decline. The fact that ”Like It Is” is one of the only regularly scheduled Black programs 
produced at EVABC-TV out of 168 hours of airtime a week, coupled with your station’s decision to f b t  
try to eliminate the program and then in lieu of that slash the time format, r d l e d s  a dangerous, frightening 
and disturbing trend. 

Again, I call upon you to return “Like It Is” to its original hour format. We are very much aware that 
DmeyS an entertainmmt conglomerate, owns ABC and its news and public affah depamnent. While I 
will always support “Like It Is” and Gil Noble, I feel that if these reasonable requests are not granted, 1 
will be forced to find other ways to express my displeasure Vis my network ~ e w i n g  habits and my 
purchasing power. I will encourage others to do the same. There a e  many ways in which my community 
can register its displeasure pertaining to what we feel is your insensitivity to the audience &at “Like It Is” 
saves. And as Black History Month is fast app~oaching and as “Like It Js” always does special 
programming to honor this month it is even more urgeat that you rehrm the show to its o@ hour 
immediately. If this show is not returned to its one hour format in time for Black History month, 1 will 
without hesitation use the options mentioned above. 



M. Dave Davis 
President and General Manager 
WABC-TV 
7 Linmlnn Square 

New York, New York 10023 

SMMEDUTELY RETURN LIKE ITIS TO LTS ORIGLNAL HOUR FORMAT LN TlME FOR 
BLACK HiSTORY MONIp1 

AS b regular Viewer and strong supporter of “Like It Is”, I arn ~uiraged at the decision of U‘ABC-TV to cut 
the format of &is highly esteemed pubiic service/new program to a hslf hour Show in order to M 
“Inside Stuff, a quasi sports, entertainment and sometimes situation comedy offering, io the space 
oiigindy dotted far WAEK-TV’s lorn Black public affain program. I find tbe decision m imdt to our 
cornunit)., offensive to our intelligence, and humiliating to the program’s producer. 

‘‘Like It Is”, with its multiple. award winning producer and how Gil Noble, bas served its viewers for over 
the last 34 years with timely and critical analysis of the political, ecommic and cultural issues that shape 
our lives and brings pride and self-esteem to our Community. I find the decision to reduce the propm is 
an attempt to diminish its capacity and continuity to provide thorough infamation within an hour, without 
hving to r e m  to a new week-to-week serial context. The historic Kemer Chmussion called upon the 
media to provide greater representation of people of color in general and the Black commmity in 
particular by airing various issues and vieqmints that make up this country’s ethnic diversity, “Like It Is” 
has offered a unique and most n d e d  opprhmity for people to exBmiRe cumnt &aks though an 
authentic African-American perspective. To date it is the longest nnuiing African-American produced 
te!e*%ion program in the U.S. (which previously had giwn both WABGTV and the A X  New&. 
considerable praise in the Black Community) that has p r o d d  the largest body of progwns and 
documentaries in this countiy on the Afiim eqenence in the U.S., Caribbean and even Africa itseE. 

Today, many of the gai.5 that people of &can a n c e s t ~ ~  have made in media during the past three 
decades are being systematically reversed. R a d  diversity in media ownenbip and represmration in rhe 
newsrooms is in decline. The fact that “Like It Is” is one of the only regularly scheduled Black programs 
produced at WABC-TV out of 168 hours of airtime a week, coupled with your station’s decision to first 
try to eliminate the program and then in lieu of that slash the time format, rdlects a dangerous, frightening 
and disiurbing trend. 

Again, I call upon you to return “Like It Is” to its original hour format. We are vay much aware &at 
Disley, an entertainment conglomerate. owns ABC and its news and public a i r s  department. While I 
wilI always support “Like It Is” and Gil Noble: I feel that if these reasonable requests are not granted I 
will be forced to find other ways to express my displeasure via my network viewing habits and my 
purchasing power. I will encourage others to do the same. There are many ways in which my community 
can register its displeasure pertainii to what we feel is your insensitivity to the audience that “Like It IS* 
serves. And as Black History Month is fast appxoaching, and as “Like Jt 3s” always does special 
progamming to honor this month, it is even more urgent that you return the show to its o w  hour 
&mediately. If this show is not returned to its one hour format in time for Black History mouth, 1 r d l  
without hesitarion use the options mentioned above. 

J 



Mr. Dave Da& 
President and General Manager 
WABC-TV 

7 L h h  Square 
New York, New Yo* 10023 

IMMEDIATELY RETURN LIKE IT IS TO ITS ORIC l N U  HOUR FORMAT IN TIME FOR 
BLACK HISTORY MONTH 

As 8 regular viewer and strong supparter of "Like It Is", I am outraged at the decision of WAEiC-TV to cut 
the format of this highly esteemed public senke/news prograin to a half hour show in order to insert 
"Inside Stuff, a quasi sports, entertainment and sometims situation comedy offering. in the space 
miginally allotted far WABC-Ws lone Black public &ak program. I find the decision an insult to w 
commit)i, offensive to ow intelligence, and h u m i l i  to the program's poducer. 

"Like It Is", with its multiple award winning producer and hast Gil Noble, has served its viewers for over 
thc last 34 years with timely and critical analysis of the political, ecotlomic and cultural issues that shape 
our lives and brings pride and self-esteem to our ccmmmity. I find the decision to reduce the program is 
an attempt to diminish its capacity and contkmity to provide thornugh infamation wirhin an hour. without 
having to resort to a new wd-to-week serial context. The historic K e n w  Conuuission called upon the 
media to provide greater representation of people of color in general and the Black community in 
particular by airing various issues and viewpints that make up this corntry's ethnic divesity, "Like It Is* 
has offered a unique and most needed oppommity for people to examine current affairs through. an 
authentic African-American perspective. To date it is the longest tUnning Af i iw~-Am~caa pwduced 
television pr~grttm in the US. (which previously had given both WAK-TV and the ABC: Netwo& 
consi&rable praise in the Black community) that has produced the largest body of progrsms and 
doculnentaries in this counhy on the African experience in the US., Canbbesn and even Africa iiself. 

Today, many of the gains that people of Afn'can anceshy have made in media during the past three 
decades are being systematically reversed Racial diversity in media ownership and represenmion in the 
newsrooms is in decline. The fact that "L.ike It Is" is one of the only regularly scheduled Black program 
produced at WABC-TV out of 168 hours of airtime a week, coupled with your station's decision to first 
txy to eliminate the program and then in lieu ofthat slash the time fonnat, reflects a daugerow, frightening 
and d-i trend. 

Again, I call upon you to return "Like It Is" to its original hour format. We are very much aware thar 
Disley, an entertainment conglomerate, owns ABC and its news and public &airs &partment. While I 
will always supp0rt"Like It Is" and Gil Noble: I feel that if these reasonable requests are not @anted, I 
will be forced to find other ways to express my displeasure via my network viewing habits and my 
purchasing power. I will encourage others to do the same. There are many ways in which my community 
can register its displeasure pertaining to what we feel is your insensitivity to the audience that "Like It Is" 
serves. And as Black History Month is fast approaching, and as "Like Jt Is" always does special 
progammhg to honor this month. h i s  even more "genr &at you retum the &ow to its on'ginal hour 
immediately. If this show is not returned to its one hour format in time for Black History month, I will 
without hesiCation use thc options mentioned above. 

Print and Sign 



Mr. Dave Davis 
President and General Manager 
WABC-TV 
7 Wncolnn Square 
New Yo& New Yorli 10023 

JMMEDIAATELY RETURN LIKE IT IS TO ITS ORIGINAL HOUR FORMAT IN TIME FOR 
BLACK HiSTORY MONTE 

AS a regular viewer and strong supporter of “ L i e  It Is”, I am ~utrsged at the decision of W’,%Bc-slr to cut 
~e format of tfiis highly esteemed public seivicdnews program to a half hour show in order to insert 
‘Inside StuE‘, a quasi sports, entertainment and sometimes situatim comedy offering, in the space 
originally allotted for WABC-TV’s lone Black public affairs pmpm. I find the decision an insult to OUT 

mnununity, offensive to our intslligslcc, and humiliasing to dK pmgram’s pmducer. 

“Like It Is”, with its multiple award winning producer and host Gil Noble, has s e d  its viewers for o m  
the last 34 years with time&& critical analysis of the politid, econOmic and cultural issues that shape 
our lives and brings pride and self-esteem to our community. I fiud the decision to reduce the progam is 
an attempt to diminish its capacity and continuiry to provide thorough infomation within an hour> without 
bavkg to resod to a new week-to-wwk serial context. The historic Kemer Comnussion called upon the 
media to provide greater representation of people of color in general and the Black community in 
particular by airing various issues and viewpoints that make up this counq~’s  ethnic diversity, “Like It Is” 
has offered a unique and most needed opportunity for people to e- c-t affairs through an 
authentic Af?ican-American perspeaive. To date it is the longest &g Afiican-Amexican pduced 
television progmm in the U.S. (which previously had given both WABC-TV and the ABC: Nehvotk 
considerable praise in the Black community) that has produced the largest body of programs and 
documentaries in this counay on the African exjxrience in the US., Caribbean and even Africa itself. 

Today, many of rhe gains that people of African ancestry have made in media dmiq the past duee 
decades are being systematically reversed Racial diversity in media ownership aad represenmion in 
newsrooms is in decline. The fact tbat “Like It Is” is one of the only regularly scheduled B W  programs 
produced at WABC-TV out of I68 hours of airtime a week, coupled with your station’s decision to first 
try to eliminate the program and then in lieu of that slash the time format. reflects a dangerous, fii&tening 
and disturbing trend. 

Again, I call upon you to return “Like It Is’‘ to its original hour fonnat. W e  are very much aware &at 
Disney, an entertainment conglomerate, owns ABC and its news and public affiirs department. While I 
will always support “Like It Is” and Gil Noble, I feel that if these reasonable requests are not granted I 
will be forced to find other ways to express my displeasure via my network viewing habits and my 
purchasing power. I will encourage others to do the same. There are many ways in which my community 
can register its displeasure pertaining to what we. feel is your insensitivity to the audience that “Like It Is” 
serves. And as Black Histoly Maoth is fast approaching and as ‘=e It Is” always does special 
p’ogamming to honor this montfi it is even more urgent &at you return the &ow to its original hour 
immedistely. If this show is not returned to its one hour format in time for Black Hidoly mon& 1 will 
without hesitation use the options mentioned above. 



Mr. Dave Davis 
President and Genera\ Manager 
WABC-TV 
7 Linc01~  Square 

New Yo&, New York 10023 

JMMEDLATELY RETU RN WKE fT IS TO ITS ORIGINAL HOUR FORMAT IN T[ME FOR 
BLACK EISTORY MONTH 

As a regular viewer and strong supporter of “Like It Is”, I am outraged ai the decision of U’AJ3C-W to cut 
the format of this highly eseemed puMc senicelnews p c m  to a half hour show in order to insert 
‘%si& S W ,  a quasi sports, entertainment and sometimes situaticu comedy offering, in the space 
originally allotted for WABC-TV’s lone Black public affairs pmpm. I find the decision an insult to our 
Community, offensive to our intelligence, and humiliating to &e pmgam’s pducer. 

“Like It Is”, with its multiple award winning pr&r and host Gil Noble, has served its viewers for over 
the last 34 years with timely md critical analysis of the political, arlnomc and cultural issues that shape 
our lives and brings pride and self-esteem to our community. I fmdthe decision to reduce the program is 
an attempt to diminish its capacity and continuity to provide &om@ information within an hour: without 
having to resort to a new wdc-to-week serial context. The historic Kernex Comnussion called upon the 
media to protide greater representation of people of color in general and the Black cotnmunity in 
particular by airing various issues and viewpoints that make up this cotintry’s ethnic d i d t y ,  “Like It Is’ 
has offered a unique and most needed opportunit). for people to examine current affairs through an 
autheutic African-American perspective. TQ date it is the longest &g Africsn-ARlericao produced 
television program in the US. (which previously had given both U‘ABC-TV and &e A X  Network 
considerable praise in the Black community) thar has produced the largest body of progmms and 
documentaries in this counhy on the African experience in the US., Caribbean and even Africa itself. 

Today, many of the gains that people of A6ican ancestry have made in media during the past three 
decades are being systerrmtically reversed. Racial diversity in media ownershp and repr&enlation in &e 
newsrooms is in decline. The fact that “Lilie It Is” is one of the only regularly scheduled Black propmi 
produced at WABC-TV out of 168 hours of airtime a week, coupled with your station’s decision to first 
hy to eliminate the program and then in lieu of that slash the time format, reflects a dangerous, frightening 
and disturbing trend. 

Again, I call upon you to return “Like It Is* to its original hour format. We are vety much aware that 
Dimey, an entextainment conglomerate, owns ABC and its news and public affairs depaxtment. U‘bie I 
will aIways support “Like It Is” and Gil Noble, I feel that if these reasonable requests are not granted, 1 
will be forced to find other ways to express my displeasure via my network 5iewkg habits and my 
purchasing power. I will encourage others to do the same. There are many ways in which my community 
can register its displeasure pertaining to what we feel is your insensithity to the audience that “Like It Is” 
serws. And as Black History Maoth is fast approaching and as W e  Jt Is’’ always does special 
pqpammin$ to honor this month, it is even more urgent &at you rehim the show to its O ~ ~ I M I  hour 
immediately. If this show is not returned to its one hour format in h e  for Black History mon6 I will 
without hesitation use the options mentioned above. . 


